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AZRIELA JAFFE 

Changing 
workplace 
saps loyalty 

In the middle of our current 
drought, we often talk about a 
shortage of water. There's anoth- 
er shortage going on around 
these parts, one that is felt in 
most households in our country. 

It is a shortage of loyalty. 

With divorce rates climbing 
above 50 percent, and corporate 
downsizings no. longer consid- 
ered unusual, we are losing, as a 
nation, a commitment to the con- 
cept of "till death do us part." 

The lack of regard for loyalty 
is felt on both sides — no one 
holds all of the blame. Employers 
are not only downsizing, but also 
pulling out all of their magic 
tricks to try to retain employees 
who are asking for more, than 
just a job — they want an experi- 
. ence. Sawy employees capitalize 
on the labor shortage and hop 
from company to company chas- 
ing better benefits, salaries and 
career opportunities. 

And there's plenty of hopping 
between marriages as well. Since 
my husband married me the sec- 
ond time around, I hold no judg- 
ment toward second marriages, 
or moving on from a dissatisfy- 
ing job to a new one when the 
time is right. My husband and I 
have both benefited from living 
in a culture where remarriage 
and changing employers is con- 
doned. 

However, we all pay a price for 
these freedoms. As much as we 
appreciate the expansiveness of 
our culture, we also suffer the 
consequences of a drought in the 
kind of commitment and loyalty . 
that makes us feel secure and 
safe. We aren't sure what we can 
count on anymore, and certain- 
ly, for most of us, it's not our 
employer. 

Terry Care of Camp Hill is a 
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The executive team at Aut6lycus.com includes, top, Dwayne Bender, general manager, and, from left, Sean Barowski, executive vice pre; 
secretary-treasurer; Jason L. Bowser, president and chief executive officer; Gene Bangert, director of informational services; and Lloyd Ec 
tor. Quay Fahnestock, director of marketing, is not pictured. 
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Software developer puts high-tech twist on virtua 



By David DeKok 

of The patriot-News 

I o one can accuse 
the young men of 
Autolycus.com, a 
I West Shore tech- 
nology start-up, of failing to 
thinkbig. 

They dream of the day when 
they will use their virtual reali- 
ty software to present the pyra- 



mids, of Egypt in three-dimen- 
sional splendor over the 
Internet. . , 

"We can apply the technology 
to just about anything," said 
Jason L. Bowser, 24, president 
and chief executive officer of 
Autolycus, "Our biggest con- 
cern is handling the growth of 
staffing to handle the work that 
we will get" 

What Autolycus does — and 



doesjfjuite well -r is to produce 
. 3-D images of people, places. and 
things that can be rotated 360 
degrees on a computer screeriV . 

"The ability to spin the shirt 
and to see it in the back,*' said 
Andrew Justice, one of the prin- 
cipals in the firm. "Without 
ever going there,, you can be 
there." 

Bowser sees the fashion and 
real estate industries as logical 



customers for the technology. . Sim 

On the Autolycus.com Web site alread 

are . images of several . models tual n 

' which can be rotated to see how especi 

the clothes look from any angle. Autol; 

That sort of technology is non-ei 

available from another compa- Gaugr 

ny, 3D Shopping.com of the r 

Venice, Calif., but does not estate 

appear to provide so smooth a Unl; 
turning motion as the ■ 

Autolycus software. See 1 
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